
Implementation and testing of the Sendmail High Volume Mail solution including
primary, secondary, fallback and bouncehandling servers. This offering implements
Sendmail “best practices” for outbound mail.

Businesses with high volume email requirements and who generate high 
volumes of email from other applications.

Phased project—implementation and configuration of software; initial performance
testing; tuning; re-test; verification of results.

Installed and tested system for outbound mail.

Sendmail Professional Services will implement the High Volume Outbound Mail
solution to deliver email campaigns and notifications on a timely basis—with 
minimal impact to the existing email environment.

Mass Mailing Accelerator/Switch MTA; Multiswitch Console; Mailstream Manager

Redhat Linux

4 weeks

Fixed fee: $52,000
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High Volume Outbound Mail  Implementation 
OVERVIEW:

DESCRIPTION:

SYMPTOM(S):

MILESTONE(S):

DELIVERABLES:

BENEFIT:

PREREQUISITES:

OS AVAILABILITY:

EST TIMEFRAME:

PRICE (FIXED OR T&M)*:

For many businesses, such as financial services and Internet commerce, email has become
the standard way to communicate with customers, partners and suppliers.This communi-
cation uses email for timely alerts, financial statements, order information, and many other
business purposes. As the volume of outbound email increases, the need for a highly 
scalable, flexible and secure outbound mail system is critical. Sendmail’s High Volume
Outbound Mail Implementation leverages the experience of over 1,000 enterprise 
implementations and delivers the optimal solution for reliably sending high volume,
time sensitive, and mission critical mail.

* DOES NOT INCLUDE TRAVEL EXPENSES
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